WIOD Is 
Football 

When the Miami Dolphins play, 
their cheering “Dol-Fans" turn the 
stands Into a sea of white. WIOD — 
which has broadcast every Dolphins 


game since the birth of the team— 
began the waving white handker¬ 
chief tradition at the Orange Bowl. 
For the 12th consecutive year, WIOD 
again will be bringing South Florid¬ 
ians the exciting action of all the 
Dolphins games. 610 Radio’s involve- 
ment with the Dolphins is total, with 
daily reports beginning with train¬ 
ing camp and ending, hopefully, 
with the Super Bowl. WIOD means 
sports to South Florida. In addition 
to the station’s intensive coverage 
of the Dolphins, sports fans in Miami/ 


Ft. Lauderdale hear Notre Dame 
football, two additional NFL games, 
post season college bowl clashes, 
NFL playoffs and the AFC cham- 
pionship finale, for a total of 50 pro 
football games. WIOD is more than 
just scores. In South Florida, WIOD 
is football. 
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Scoring. More than 31 million TV homes were tuned to this action in the coverage of 
Super Bowl XI on NBC-TV, Super Bowl XII, unlike this later-afternoon action from last 
season's championship (Oakland Raider Peter Banaszak scores a touchdown), will be held 
in prime time on CBS-TV, partly accounting for a jump in per-minute prices for advertising 
from $250,000 to $350,000. 


Special Report 


Football rights 
rise slightly 
to $82.5 million, 
but get set 
to soar in ’78 

However, there’s little chagrin 
among broadcasters who report 
brisk sales at network, local levels; 
Super Bowl minute to cost $350,000 

°Copyright 1977, Broadcasting Publications 

Football, agonizing about its rising costs, 
will find little balm in the $82,555,292 that 
broadcasters will pay for the right to cover 
the action in football stadiums this year. 

The rights figure is a little less than $1 
million more than the $81,578,075 paid by 
radio and television last season. 

However, it's a lame-duck situation: The 
National Collegiate Athletic Association’s 
new four-year contract with ABC-TV goes 
into effect in 1978 with a sizable 64% in¬ 
crease in payments (Broadcasting, June 
20). In addition, the current National 
Football League’s contracts with the TV 
networks comes up for renewal after this 
year. 

According to Broadcasting’s annual 
survey of the networks, college and 
professional clubs, here’s how the 1977 
radio-TV rights package breaks down: 

■ $76,400,000 from the television and 


radio networks for professional and college 
games. The multiyear contracts with the 
pros would have kept this figure intact 
($75,400,000 in 1976), except for an ad¬ 
justment engendered by the moving of the 
Super Bowl into a 6 p.m. NYT start. 

■ $3,645,000 from local radio outlets 
for rights to NFL games (exhibition and 
regular season). This is barely more than 
1976’s $3,620,000. 

■ $653,000 in local TV rights to NFL 
preseason games, a drop from last year’s 
$796,000. 

■ $1,857,292 for local radio and 
delayed TV rights to football of schools 
and colleges. This is substantially above 
last year’s comparable figure of $1,762,- 
075. 

Here is a rundown of how and when the 


radio and television networks plan to use 
the football coverage they have bought for 
this season: 

ABC-TV’s pro schedule opens Friday, 
Aug. 26, with the Miami Dolphins at the 
Minnesota Vikings, the first of three 
preseason games. The others are Chicago 
Bears at St. Louis on Friday, Sept. 2, and 
San Francisco 49ers at Oakland Raiders on 
Saturday, Sept. 3. 

Fourteen Monday Night Football con¬ 
tests are scheduled, starting Sept. 19 with 
San Francisco at Pittsburgh Steelers, but 
one of them—the final, on Dec. 17, be¬ 
tween Minnesota and Detroit—will be on 
Saturday. The games are priced at 
$124,000 a minute (up from $105,000 last 
year) and are sold out. 

ABC-TV also has the National Collegi- 


The price the networks will pay for football 


Starting 


ABC-TV 

Rights 

Date 

Hall of Fame Game 

Undisclosed 

Aug. 26 

NFL preseason games 

(1) 

Sept. 2 

NCAA college games 

$16,000,000 

Sept 10 

NFL Monday Night Football 

11,500,000 

Sept. 19 

Liberty Bowl 

Undisclosed 

Dec. 19 

Gator Bowl 

Undisclosed 

Dec. 30 

Sugar Bowl 

Undisclosed 

Jan. 2 

CBS-TV 

NFC preseason games 

(2) 

Aug. 14 

NFC games 

$22,000,000 

Sept. 18 

NFC divisional playoffs 

(2) 

Dec. 26 

Fiesta Bowl 

Undisclosed 

Dec. 25 

NFC Championship 

(2) 

Jan. 1 

Cotton Bowl 

Undisclosed 

Jan. 2 

Sun Bowl 

Undisclosed 

Dec. 31 

Super Bowl 

4,000,000 

Jan. 15 

NBC-TV 

AFC preseason games 

(3) 

Aug. 19 

AFC games 

Si 6.600.000 

Sept. 18 

AFC division playoffs 

(3) 

Dec. 24 

AFC Championship 

(3) 

Jan. 1 

Rose Bowl 

$1,400,000 

Jan. 2 

Orange Bowl 

$800,000 

Jan. 2 

Senior Bowl 

$100,000 

Jan. 7 


Starting 


CBS Radio 

Rights 

Date 

Cotton Bowl 

(4) 

Jan. 2 

Fiesta Bowl 

(4) 

Dec. 25 

NFC Championship 

(4) 

Jan. 1 

Sun Bowl 

(4) 

Dec. 31 

Super Bowl 

(4) 

Jan. 15 

Mutual Radio 

NFL football 

Undisclosed 

Sept. 18 

Notre Dame football, NCAA wildcards 

Undisclosed 

Sept. 10 

Liberty Bowl 

Undisclosed 

Dec. 19 

Gator Bowl 

Undisclosed 

Dec. 30 

Astro-Bluebonnet 

Undisclosed 

Dec. 31 

East-West Shrine 

Undisclosed 

Dec. 31 

Orange Bowl 

Undisclosed 

Jan. 2 

Sugar Bowl 

Undisclosed 

Jan. 2 

Senior Bowl 

Undisclosed 

Jan. 12 

Pro Bowl 

Undisclosed 

Jan. 23 

NBC Radio 

Rose Bowl 

(4) 

Jan. 2 

All networks announced rights 

$74,100,000 

Estimated for unannounced games and series 

$2,300,000 

Grand total for networks 

$76,400,000 


(1) Rights included in NFL package. 

(2) Rights included in NFL National Football Conference package. 

(3) Rights included in aFL American Football Conference package. 

(4) Radio rights included in TV contract. 
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ate Athletic Association schedule again. It 
starts Saturday, Sept. 10, with Notre Dame 
at Pittsburgh (4-7:30 NYT), followed on 
Monday, Sept. 12, by UCLA at Houston in 
the otherwise all-pro Monday Night Foot¬ 
ball slot. The Saturday-afternoon college 
schedule gets going in earnest on Sept. 17. 
In all, 13 national and 28 regional games 
will be covered, with each market receiv¬ 
ing 20 games during the season. 

On the Friday after Thanksgiving 
there'll be two college games: Nebraska at 
Oklahoma at 2-5:30 NYT and Southern 
California-UCLA at 9 p.m. to conclusion. 
Army-Navy will be the second game of a 
doubleheader the following day. 

Minutes in the NCAA schedule are 
priced at $65,000 each, and they're all 
gone, too. 

ABC-TV has three college bowls: The 
Liberty Bowl on Monday, Dec. 19, the 
Gator Bowl on Friday, Dec. 30, and the 


Sugar Bowl on Jan. 2. Minutes in the 
Liberty Bowl were pegged at $70,000 each 
(up from $65,000 last year and have been 
sold. There are some availabilities in the 
Gator and Sugar bowls, the former at 
$60,000 a minute, the latter at $100,000. 
Last year Gator Bowl minutes went for 
$52,000 each and Sugar Bowl minutes for 
$65,000 each. 

CBS-TV will have three preseason pro 
games, starting Sunday, Aug. 14, with the 
Baltimore Colts at Houston Oilers (3:45-7 
p.m. NYT). 

CBS-TV's 88-game regular-season 
schedule will start Sunday, Sept. 18, with 
six regional games followed by the Dallas 
Cowboys at Minnesota Vikings, in a na¬ 
tional telecast. There will also be 
doubleheaders on seven other Sundays. In 
addition, CBS will have the two NFC play¬ 
offs on Monday, Dec. 26, the NFC cham¬ 
pionship game on Sunday, Jan. 1, and— 


this being CBS's year in the alternation 
with NBC—the Super Bowl game, to be 
played Sunday, Jan. 15, at the Louisiana 
Superdome in New Orleans. 

Minute prices in the preseason games 
are about $56,000 (up from $50,000 to 
$54,000 last year), and those in the regu¬ 
lar-season schedule range from $64,000 to 
$104,000 at the outset to $140,000 for the 
Thanksgiving Day (Nov. 24) game be¬ 
tween the Chicago Bears and Detroit 
Lions (up from $56,000 to a Thanksgiving 
Day high of $120,000 a year ago). The 
Dec. 26 playoffs are priced at $140,000 a 
minute (up from $120,000 to $126,000) 
and the Jan. 1 NFC championship at 
$170,000 (up from $150,000). 

Minutes in the Super Bowl have been 
pegged at a record $350,000 each since the 
starting time was moved to 6 p.m. NYT. 
(A year ago on NBC the Super Bowl, 
played in the afternoon, was priced at 


Local radio’s pre- and regular-season NFL coverage 


AFC East 

Tkam 

Originator 

Regional network; games 
scheduled; rights holder 

Baltimore Colts 

WCBM Baltimore 

regional net.of 28; six exhib. 
and 14 regular season; station 
holds rights. 

Buffalo Bills 

WKBW Buffalo 

regional net of four; six exhib. 
and 14 regular season; station 
holds rights. 

Miami Dolphins 

WIOD Miami 

regional net. of 16; six exhib. 
and 14 regular season; station 
holds rights. 

New England Patriots 

WBZ Boston 

regional net of six: six exhib. 
and 14 regular season; station 
holds rights. 

New York Jets 

WOR New York 

no regional net; seven exhib. 
and 14 regular season; station 
holds rights. 

AFC CENTRAL 

Cincinnati Bengals 

WLW Cincinnati 

Regional net. of 43; six exhib. 
and 14 regular season; station 
holds rights. 

Cleveland Browns 

WHK Cleveland 

Regional net.of 33; six exhib. 
and 14 regular season; station 
holds rights. 

Houston Oilers 

KTRH Houston 

Regional net.of 10; six exhib. 
and 14 regular season; team 
retains rights. 

Pittsburgh Steelers 

WTAE(AM)/ 

WXKX(FM) Pittsburgh 

Regional net. of 35; six exhib. 
and 14 regular season; 
stations hold rights. 

AFC West 

Denver Broncos 

KOA Denver 

Regional net. of 40; six exhib. 
and 14 regular season; station 
holds rights. 

Kansas City Chiefs 

KCMO Kansas City 

Regional net of 63, six exhib. 
and 14 regular season; station 
holds rights. 

Oakland Raiders 

KGO San Francisco 

Regional net. of six; six exhib. 
and 14 regular season: Bob 
Speck Productions holds 
rights. 

San Diego Chargers 

KSDO San Diego 

regional net. of two; six exhib. 
and 14 regular season; station 
holds rights. 

Seattle Seahawks 

KIRO Seattle 

Regional net. of 27; six exhib. 


and 14 regular season: 
separate unit of station and 
team handles under five-year 
contract. 


NFC East 


Dallas Cowboys 

KRLD Dallas 

Regional net of 100 plus; six 
exhib. and 14 regular season; 
station holds rights. 

New York Giants 

WNEW New York 

No regional net; six exhib. and 

14 regualr season; station 
holds rights. 

Philadelphia Eagles 

WIP Philadelphia 

Regional net. of 10; six exhib. 
and 14 regular season: station 
holds rights. 

St. Louis Cardinals 

KMOX St Louis 

Regional net. TBA; six exhib. 
and 14 regular season; station 
holds rights. 

Washington Redskins 

WMAL Washington 

Regional net. of 60; six exhib. 
and 14 regular season; station 
holds rights, Metro 
Communications sets up 
network. 

NFC Central 

Chicago Bears 

WBBM Chicago 

No regional net.; seven exhib. 
and 14 regular season; station 
holds rights. 

Detroit Lions 

WJR Detroit 

Regional net., of 25; six exhib. 
and 14 regular season; station 
holds rights. 

Green Bay Packers 

WTMJ Milwaukee 

Regional net. of 75; six exhib. 
and 14 regular season; station 
holds rights. 

Minnesota Vikings 

WCCO Mlnneapoiis- 
St. Paul 

Regional net. of 28; six exhib. 
and 14 regular season; Twin 
City Federal Savings and Loan 
Association holds rights. 

Tampa Bay Buccaneers WFLA Tampa 

Regional net.of 38; six exhib. 
and 14 regular season; 
Brooks-Gallogly Productions 
holds rights. 

NFC West 

Altanta Falcons 

WGST Atlanta 

Regional net. of 58; six exhib. 
and 14 regular season; station 
holds rights. 

Los Angeles Rams 

KMPC Los Angeles 

Regional net. of 20; si x exhib. 
and 14 regular season; Bob 
Speck Productions holds 
rights. 

New Orleans Saints 

WGSO New Orleans 

Regional net. of 55; six exhib. 
and 14 regular season; station 
holds rights. 

San Francisco 49ers 

KSFO San Francisco 

One other station on regional 
network; six exhib. and 14 
regular season; station holds 
rights. 
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$250,000 a minute; the year before, on 
CBS, also in the afternoon, it was 
$230,000,) 

NFL Today, the 30-minute pregame 
show, will again be presented, this year 
with minute prices starting at $24,000 and 
going up to $56,000 on the day of the 
championship game. There’ll also be a 
postgame show, with minutes starting at 
$42,000 and reaching $74,000 in the 
wrapup that follows the championship. 
(Last year NFL Today's comparable range 
was from $21,000 to $50,000 and the 
postgame show’s was $36,000 to 
$70,000.) 

CBS-TV will also have three college 
bowls: the Fiesta Bowl on Sunday, Dec. 25, 
at 3 p.m. NYT, the Sun Bowl on Saturday, 
Dec, 31, at 1:30 NYT, and the Cotton Bowl 
on Monday, Jan. 2, at 2 p.m, NYT 
Minutes in the first two are priced at 
$45,000, in the Cotton Bowl at $145,000. 


NBC-TV opens its pro football year Fri¬ 
day, Aug. 19, with the first of three 
preseason night games. The opener will 
match the defending NFC champion Min¬ 
nesota Vikings against the Baltimore Colts 
at Baltimore (8:30 p.m. NYT), 

NBC-TV’s 93-game regular-season 
schedule opens Sunday, Sept. 18, with six 
regional contests. There will be seven 
doubleheaders during the regular season, 
plus the AFC playoffs from 1 to 7 p.m. on 
Saturday, Dec, 24, and the AFC cham¬ 
pionship game on Sunday, Jan, 1. 

One-minute prices in NBC’s regular- 
season games average $74,000 (up from 
$60,000-$70,000 last year) and reach 
$120,000 in the Thanksgiving Day game. 
The AFC playoffs are priced at $130,000 a 
minute (up from $104,000) and the cham¬ 
pionship at $150,000 (up from $124,000). 
For the preseason games the minute price 
is $60,000 (up from $50,000). 


NBC will again have a 30-minute pre- 
game feature. Minutes in it are priced at 
$35,000 (versus $30,000 last year). 

The NBC television schedule also pro¬ 
vides for three college bowl games: the 
Rose Bowl on Monday, Jan. 2, at 4:45 p.m. 
NYT, with minutes priced at $180,000 (up 
from $170,000 last year); the Orange Bowl 
that night (8 p.m. NYT), with minutes at 
$140,000 (down from $150,000 last year), 
and the Senior Bowl on Saturday, Jan. 7, at 
2 p.m. NYT, with minutes at $40,000 (up 
from $35,000). 

NBC officials say positions in the regu¬ 
lar-season pro games are sold out, the 
playoffs are more than 90% sold, the AFC 
championship 95% sold, both the Rose 
and Orange bowls 100% sold and the 
Senior Bowl 85% sold. 

The Mutual Broadcasting System, 
which has emerged as the radio network 
with the most extensive football coverage, 


Local TV preseason NFL coverage 

AFC East 


Tkam 

Originator 

Regional network; games 
scheduled; rights holder 

Baltimore Colts 

WMAR-TV Baltimore 

No regional net.: one live, two 
tape delay; station holds 
rights. 

Buffalo Bills 

WKBW-TV Buffalo 

Regional net. of two; three tape 
delay; station holds rights. 

Miami Dolphins 

WTVJ Miami 

No regional net.; three live, two 
tape delay; station holds 
rights. 

New England Patriots 

WBZ-TV Boston 

Regional net. not set; three live, 
three tape delay; team holds 
rights. 

New York Jets 

WNEW-TV New York 

No regional net.; two live, one 
tape delay; station holds 
rights. 


NFC East 


Dallas Cowboys 

New York Giants 

Philadelphia Eagles 

St. Louis Cardinals 

Washington Redskins 


KXAS-TV Dallas- 
Fort Worth 

WPIX New York 

WCAU-TV Philadelphia 


WJLA-TV Washington 


No regional net.; four tape 
delay, two live; Eddie Barker 
and Associates holds rights. 
No regional net; two live, four 
tape delay; station holds 
rights. 

No regional net; two live, three 
tape delay; station holds 
rights. 

No local preseason telecasts 
planned. Rights bids from 
three local organizations 
considered inadequate, 
according to team spokesman. 
Regional net. of 11; five live; 
station holds rights. 


AFC Central 

Cincinnati Bengals 

Cleveland Browns 

Houston Oilers 

Pittsburgh Steeiers 


WLWT Cincinnati 

WKYC-TV Cleveland 

KPRC-TV Houston 

WIIC-TV Pittsburgh 


Two on regional net.; two live, 
three tape delay; station holds 
rights. 

One other station on regional 
net.; three tape delay; station 
holds rights. 

No regional net.; one live, one 
tape delay; station holds 
rights. 

Three on regional net.; two live, 
two tape delay; station holds 
rights. 


AFC West 

Denver Broncos 

Kansas City Chiefs 

Oakland Raiders 

San Diego Chargers 

Seattle Seahawks 


KBTV Denver 

KMBC-TV Kansas City 

KRON San Francisco 

XETV Tijuana-San Diego 

KIRO-TV Seattle 


One other station on regional 
net: three live, one tape delay; 
station holds fights. 

No regional net. six. with live- 
tape delay split not 
announced; station holds 
rights. 

May be one other station on 
feed; one live, five tape delay; 
Bob Speck Productions holds 
rights. 

No regional net; three live, 
three tape delay; team holds 
rights. 

No regional net.; two live, four 
tape delay; station holds 
rights. 


No regional net.; three live, two 
tape delay: station holds 
rights. 

Plans not set for regional net; 
three live, two tape delay; 
station holds rights. 

Regional net. of six; three live, 
three tape delay; station holds 
rights. 

Regional net. of two; three 
live, one tape delay: Twin City 
Federal Savings and Loan 
Association is rights holder. 
One other station, on regional 
net; two live four tape delay; 
station holds rights. 


NFC Central 

Chicago Bears 

Detroit Lions 

Green Bay Packers 
Minnesota Vikings 

Tampa Bay Buccaneers 

NFC West 

Atlanta Falcons 

New Orleans Saints 

Los Angeles Rams 

San Francisco 49ers 


WBBM-TV Chicago 

WWJ-TV Detroit 

WLUK-TV Green Bay 

WTCN-TV Minneapolis- 
St. Paul 

WTVT Tampa- 
St. Petersburg 

WTCG Atlanta 

WWL-TV New Orleans 

KNXT Los Angeles 

KBHK-TV San Francisco 


No regional net.; four live, two 
tape delay; station holds 
rights. 

One other station on regional 
net.; two live, four tape delay; 
station holds rights. 

No regional net.; two live, four 
tape delay: station holds 
rights. 

One other station on regional 
net.; two live, one tape delay; 
team holds rights. 
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will restake its claim this season with a 
record high of 60 games, according to 
President C. Edward Little. 

All 11 games of Notre Dame will again 
be offered, starting with the Sept. 10 
opener with Pittsburgh. MBS's college 
slate will be augmented by four wild-card 
NCAA games later in the season. 

Mutual will do an encore of its 1976 pro 
coverage with radio play-by-play of 13 
Monday night NFL games along with 14 
Sunday afternoons of NFL action. A fillip 
will be five Saturday pro games in Decem¬ 
ber after the NCAA regular-season winds 
up. Mutual is also set for the first round of 
the NFL playoffs in December, the AFC 
championship on Jan. 1 and the Pro Bowl 
on Jan. 23, 1978. 

The radio network will be covering the 
following college post-season bowls: 
Liberty, Dec. 19; Gator, Dec. 30; Astro 
Bluebonnet, Dec. 31; East-West Shrine 
Dec. 31; Sugar, Jan. 2; Orange, Jan. 2, and 
Senior Jan. 12. 

The Mutual Black Network for the sec¬ 
ond time in three years will offer radio 
coverage of top black college football, 
commencing Sept. 17 with the Grambling- 
Morgan State clash in New York. The 11- 
game package will feature at least two con¬ 
tests from each of the four black college 
conferences. The finale Nov. 26 will 
feature Grambling against Southern in the 
Bayou Classic to be played in New 
Orleans. 

Mizlou Productions, New York is ex¬ 
pecting at least an 85% clearance for the 


SSI HAS SPORTS! 

“Grambling College 
Football Highlights"— 

A tremendous success in 
1970-73, now back in 
national syndication. 

“NCAA Football High¬ 
lights " The greats of the 
1976 season and projec¬ 
tions on the 1977 season, 
hosted by Bill Fleming. 

"The Racers" hosted by 
Johnny Rutherford. In its 
second season. 

“53rd Annual East-West 
Shrine Game!’ with an 
impressive ratings record 
75% coverage in 1976 and 
10 million total audience. 

CALL US AT SSI—WE’VE 
GOT WHAT YOU WANT! 

r ^ 

SYNDICAST 

SERVICES INC. 

V._ J AND... 


What the major schools get from local-regional radio and local TV 


Conference 'Rams 

Atlantic Coast 7 

Big Eight 8 

Big Ten 10 

Ivy 0 

MidAmerican 10 

Pacific Eight 8 

Southeastern 10 

Southwest 9 

Western Athletic 8 

Others and independents* 47 

Totals 125 


‘Independent figures do not include Notre Dame. 

six bowl games it plans to distribute to 
television stations on a barter basis, ac¬ 
cording to Mizlou’s president, Vic Piano. 
The six: the Hall of Fame Bowl from Bir¬ 
mingham, Ala., on Dec. 22 (8-11 p.m., 
NYT); the Tangerine Bow! from Orlando, 
Fla., on Dec. 23 (8-11, p.m.); the Blue- 
Grey Bowl from Montgomery, Ala., on 
Dec. 30 (2-5 p.m.); the Peach Bowl from 
Atlanta, on Dec. 31 (noon-3 p.m.); the 
Astro-Bluebonnet Bowl from Houston, 
also on Dec. 31 (8-11 p.m.); and the 
Challenge Bowl from Seattle, on Jan. 15 
(which starts at 1 p.m.). 

The Robert Wold Co., Los Angeles, will 
distribute the 53d annual East-West 
Shrine Game from Stanford Stadium in 
Palo Alto, Calif., on Dec. 31 (4-7 p.m.) to 
at least 80% of the country, according to a 
source at Wold. It’s a straight television 
barter arrangement, with 12 minutes set 
aside for national advertisers (who are get¬ 
ting a $2.60 C-P-M guarantee from the 
Wold Co. on an estimated rating of 6.0) 
and 12 minutes given over to the stations. 

The new Can-Am (for Canadian-Amer- 
ican) Bowl from Tampa, Fla. (1-4 p.m.), 
will be nationally distributed by Bob 
Dudley and a New York-based company 
of his called Sports Spectacular. He says 
he's aiming at a $2.50 C-P-M to adver¬ 
tisers (on a 5 or 6 rating) and hopes to get 
80 to 85% clearance on a barter arrange¬ 
ment. 

The briskness of network football sales 
was repeated at the local level. 

Harold K. Deutsch, vice president and 
general manager of wcbm(am) Baltimore 
reported a month ago that there was a 
waiting list not only for Colts in-game 
spots, but also for the pregame and 
postgame shows. 

Richard Carr, general manager of 
wgst(aM) Atlanta, said all Falcons avail¬ 
abilities were gone by May 15. 

Joel Day, marketing manager of 
koa(am) Denver, said it was still winter 
(March 7) when the station’s Broncos 
availabilities were sold out. 

Wiod(aM) Miami’s Bill Vines: “The 
Dolphins were sold out by July 4." 


Major network-TV sponsors 

A/C-Delco (Campbell-Ewald): NBC. AFC games; 
CBS. NFC games. 

Allstate (Leo Burnett): CBS. NFC games. 
Anheuser-Busch (D'Arcy-MacManus & Masius): 
NBC, AFC games, playoffs, championships. Rose 


Radio 

TV 

7b tat 

stations 

stations 

rights 

270 

10 

$128,000 

307 

19 

206,760 

308 

20 

327,000 

14 

3 

13,825 

34 

3 

11,430 

104 

16 

262,777 

601 

58 

344,000 

155 

15 

145,000 

69 

3 

76,500 

467 

62 

341,200 

2,329 

209 

1,857,292 


Bowf, Orange Bowl; CBS, NFC games. 

Avis (Doyle Dane Bernbach): NBC, AFC games, 
playoffs, championships; CBS. NFC games. 

Boeing (Cole & Weber): ABC. NFL games. 

Chevrolet (Campbell-Ewald): ABC. NCAA games. 

Chrysler (BBDO): NBC. AFC games, playoffs, 
championships. Rose Bowl. Senior Bowl. 

Commercial CreditCorp. (W.B. Doner): ABC, NFL 
games. 

Consolidated Cigar (David Oksner A Mitchnech): 
CBS. NFC games. 

Cotton Inc. (Ogilvy A Mather): NBC. AFC playoffs. 

Eastman Kodak (J. Walter Thomson): CBS, NFC 
games. 

Exxon (McCann-Erickson): CBS. NFC games. 

Fireman’s Fund (Cunningham A Walsh): ABC. NCAA 
games. 

Firestone (Sweeney A James): CBS, NFC games. 

Ford Motor (J. Walter Thompson): CBS. NFC games. 

Georgia-Pacific (McCann-Erickson): NBC, AFC 
games. 

Goodyear (Campbell-Ewald): NBC. Rose Bowl. 
Orange Bowl; Goodyear (Cunningham & Walsh): 
ABC. NFL and NCAA games. 

Hertz (Ted Bates): NBC. AFC games; CBS. NFC 
games. 

Homes Insurance (Albert Frank-Guenther Law): 
NBC, AFC games. 

Merrill Lynch, Pierce, Fenner & Smith (Ogilvy A 
Mather): CBS. NFC games. 

Metropolitan Life (Young & Rubicam): ABC. NFL 
games. 

Miller Brewing (McCann-Erickson): NBC. Senior 
Bowl; ABC, NFL and NCAA games; CBS. NFC 
games. 

Mobil (Doyle Dane Bernbach): NBC. AFC games; 

CBS. NFC games. 

National Auto Parts Association (Independent 
Media): NBC. AFC games 

North American Phillips (McCaffrey & McCall): 
NBC, AFC games; CBS. NFC games. 

Owens-Illinois (Vitt Media): NBC. AFC 
championships. Rose Bowl. 

Pennzoll (Eisaman. Johns A Laws): NBC. AFC games 

Polaroid (Doyle Dane Bernbach): CBS, NFC games. 

Pontiac (D'Arcy-MacManus & Masius): NBC. Orange 
Bowl. 

Radio Shack (Central Advertising): CBS, NFC 
games. 

Ryder Truck (Mike Sloan Inc.): CBS. NFC games. 

Schlltz (Cunningham A Walsh): NBC. AFC games, 
playoffs, championships; CBS. NFC games. 

Schlltz (CAW and Leo Burnett): ABC, NCAA games. 

Sears (Foote. Cone A Belding): CBS. NFC games. 

Sony (Doyle Dane Bernbach): CBS. NFC games. 

Texaco (Benton A Bowles): ABC. NCAA games. 

Transamerlca (Holfer, Dietench A Brown): NBC, 

Rose Bowl. 

Union Carbide (Ogilvy A Mather): CBS. NFC games. 

U.S. Navy (Ted Bates): NBC. AFC games. 

U.S. Tobacco (Warwick. Welsh A Miller): ABC. NFL 
and NCAA games. 

Warner-Lambert (J. Walter Thompson): NBC. AFC 
games. 

Wendys (Clifford A. Botway): NBC, AFC games. 

Weyerhaeuser (Cole A Weber): ABC. NFL and NCAA 
games. 

Xerox (Needham, Harper A Steers): ABC, NCAA 
games. 
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